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Social network angle
to job recruitment

Julia Talevski

WHEN Claire Monahan first
came to Australiaafter spending
yearsin the hospitality industry
in Britain, she took up a
temporary receptionistrole ata
recruitinent agency, McKenzie
Consulting. Duringhertime
there, she progressed (o
consultantand account
manager.

Now, 12 years after starting her
recruitinent career, she has
launched her own company, Rent
ARecruiter, with anotebook and
BlackBerryin tow.

“Tofly solowas personally
challenging but just putting
myselfout therein the
marketplace and having
something new, it'sbeen
extremelyrewarding.”

Besides utilising the usual
recruitment tools such as placing
jobadsin newspapersand online
in places such as Seek, she
attracts potential candidates and
new clients through social
networkingsites suchas
LinkedIn and LinkMe, whichisa
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sile where jobseekers can posl
theirrésumés.

RentA Recruiter provides a
range of services including job
specifications, induction
programs, panel interviewing,
on-site ITR support, CVshort-
listingand psychometric testing.

Oneof thereasons Monahan
began tappinginto social
networkingasabusiness
resource was thatitoflered anew
avenue that could help build up
the company’s brand.

“WhenTdecided toback
myselfwithanewbusiness, |
wanted do thingsalittle bit
differently. Recruitment has
changed somuchin thevears
thatI've been involved init; it’s an
exciting time at the moment.

“I'have my own professional
profiles thatTusealoton
LinkedIn butit’salso a great way
to connect with networks of
potential candidates and build
upreferral networks.”

LinkedIn, often touted as a
social networking site for
professionals, includes details
about people’swork history, their

current status and can be used to
ask for referrals.

Recently, Monahan has been
tryingout Twitterand Tacebook,
tosee the types of opportunities
that present themselves.

“Tdo see the potential for
| Twitter|,” she says.

“Tt’'sabout skilfully deciding
what type of candidatc you're
tryingto connectwith, whois
goingtobesuccessful in your
business and then working out
what media they're most likely
utilising.”

Hire by wire ... Claire Monahan.
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